The World of Big Data
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VUCA

a keyword that abbreviates modern society
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Objective data

can help predict society’s behaviour in the ‘new normal’

New Normal/ Pandemic
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Establishment of New Normal - Caused by a large-scale issue that threatens the status quo
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xamples of Social Data Usage

onsumer Analysis
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xamples of Social Data Usage

rend Analysis
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Examples of Social Data Usage

Marketing Valuation
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xamples of Social Data Usage

Monitoring Brand Reputation
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Social Big Data analysis
Governance in Eduation ‘J
20 1 9”202 1 (23th OCTOBER)

CHANNELS: MASS MEDIA
SOCIAL MEDIA (Twitter, Facebook, Instagram, Blog, Com




In the past three years, interest in ‘Governance in Education’ has
gradually increased. Mass media has played as important role in
this, as well as in influencing the relevant channels
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Information broadcasted by mass media, such as news from local
governments and government ministries, plays a major role in

forming public discourse
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Keywords related to policy

Through mass media, keywords related to specific policy and politic
goals appear. When it comes to social media, keywords that are directly
relevant to students who are consumers of educational service appear
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Keywords related to educational service

Through mass media, keywords that indicate specific policy and
politic goals appear. When it comes to social media, keywords highly
related to entrance exam and employment
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Analysis on Social Media

Data localized to the Gyeonggi-do region derived universal keywords related to various
educational institutions, schools and academies. In the case of Seoul, ‘Graduate School’

is a notable keyword and related to appearance of keyword ‘study’ and ‘knowledge’
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Governance in Social
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